
Plans for the Future: Fast Company is looking for ways to integrate FC Now
content more fully into the rest of the magazine Web site, beginning by pulling
FC Now posts onto topic-related pages of the magazine Web site and by auto-
matically generating topic newsletters from blog posts. As Fast Company
expands its Readers’ Network — an on- and offline social network of readers —
it plans to offer a blog to every member (there are currently 10,000) and then
help members with related interests meet and exchange ideas.

Business Advice: Heath Row: “Be part of the broader community. Don’t
approach a business blog as a stand-alone blog. Figure out how the Web
and the blog world works before you get started. Wade in the water for a
while before launching.”
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